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T{tAoc: kawoTtopio marketingAkptBric Oplopoc:

H epapuoyn Hlag véac ueBddov HAPKETIVYK TIOU TIEPLAQUBAVEL ONUAVTIKEC AAAQYEC
0To oXedlaoud | Tn oguokevaaola Tov MPOldvTOoC, TNV TomoBETNON MPOlGVTWY, TNV
npowenan mMPoidvTwv r} TNV TIHoAdynaon.

AyyAlkO¢ Opoc¢: marketing innovationAyyAwkd Kel{uevo:

The implementation of a new marketing method involving significant changes in
product design or packaging, product placement, product promotion or pricing.

Napanounn /Mnyn (link): Innovation in Firms: A Microeconomic Perspective ©
OECD 2009 (oeAida 12)Katnyopia: Emyelpnuatikotnta, Epcvva, Kawotoula
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