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T(tAoC:
KawoTtopla marketing
AkpLBri¢ OpLopodc:

H epapuoyn Hlag véag ueBddov HAPKETIVYK TIOU TIEPLAQUPBAVEL ONUAVTIKEC AAAQYEC
0To oXedlaoud | Tn oguvokevaala Tov MPOIGVTOC, TNV TomoBETNoN MPOIGVTWY, TNV
nmpowodnon mMPoidvTwyY A TNV TIHOASGYNaN.

AyyAwkdc Opoc:
marketing innovation
AyyAKO Keluevo:

The implementation of a new marketing method involving significant changes in
product design or packaging, product placement, product promotion or pricing.
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